
Consumer Insights: 
Strengthening 
Immune Health

This information is intended for B2B professionals only. Potential consumer benefits 
are not to be considered as health claims. They should be considered as potential 
leads that might be developed into health claims complying with the local legal 
requirements. The information contained herein is, to the best of our knowledge, 
correct. The data outlined and the statements are intended only as a source of 
information. No warranties, expressed or implied, are made. On the basis of this 
information it is suggested that you evaluate the product on a laboratory scale prior 
to use in a finished product. The information contained herein should not be 
construed as permission for violation of patent right.

Why Biotis® Lactoferrin?
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Consumers recognize that all elements of health are interlinked and 
are not to be treated in isolation. Key global areas of concern are: 
healthier for longer, digestive health and mental wellbeing1

82%
Tried to improve 
their overall health 
and wellness

77%
Would like to 
improve their 
digestive health

85%
Looked to improve 
their mental 
sharpness & 
awareness

Our health is protected by our immune system, 
and as such consumer interest in immune health 

products is growing2

A growing number of consumers 
want to learn how to improve their 

immune health.

2022: 70%
2020: 62%

In order to improve 
their immune health 

consumers, use 

50% more Functional 
food & beverages 

24% more Nutritional 
Supplements

How can brands deliver 
for consumers?
Consumers can feel confused by brands in the health and wellness markets, 
therefore, transparent, ingredient-led claims will be key to build trust and credibility1:

Lactoferrin has been shown to provide multiple 
beneficial effects for immune health:

45% 77%
45% would be more likely to buy immune supporting 
products if they contained a branded health ingredient1

77% would be more likely to buy immune supporting 
products if there were scientific claims to support the 
effectiveness of ingredients1 

Reach out to us to request a sample and learn how you can create a unique 
application for your brand: www.biotis.com/immune-health
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Making the case for lactoferrin
Lactoferrin has been shown to support the immune response3 and to have 
immune-modulatory effects4-8. This means it can contribute to an antiviral 
response, and it may support resilience, thus better coping with immune 
stressors, and a beneficial immune status. 

Antiviral effects It reduces the risk of viral infections9,10,11 
by affecting the entry of a virus into host cells12, or by enhancing 
the response of certain immune cells.3 

Antibacterial effects Lactoferrin’s iron-binding capacity 
inhibits the growth of several pathogenic bacteria.10 It sequesters 
iron necessary for bacterial survival, and disrupts the ability of these 
bacteria to grow.13,14  This can reduce the risk of bacterial infection.

Supports iron absorption As an iron-binding protein, 
lactoferrin supports iron absorption, relevant to those at risk 
for anemia, such as female athletes.15

The industry 
benchmark

As the first to be 
positively assessed 
by the EFSA, we are 
the benchmark for 

quality. 

Complete 
process control

FrieslandCampina 
Ingredients controls 
the entire supply 
chain for Biotis® 

Lactoferrin, using 
fresh milk for 
production. 

> 95% purity 
level

Biotis® Lactoferrin 
has a high purity level 

of 96% for total 
proteins, and a high 

iron-binding capacity 
of approximately 

80%.

Green 
electricity

Our factories run on 
green electricity— 
contributing to a 
more sustainable 

carbon footprint for 
your business.


